
COMMERCIAL PROPERTY RETAIL/HOTEL LOCATION

RETAIL / RESTAURANT / HOTEL 
LOCATION OPPORTUNITY     ROGERS, ARKANSAS

• PROPERTY LOCATION Interstate 540 at Business 71/West Walnut Street  •  Rogers, Arkansas  •  Subject property is located on 
the south side of retail critical mass.

• DESCRIPTION Since 1990, population in this metropolitan area, extending from Rogers to Fayetteville, has mushroomed 
from about 211,000 people to more than 330,000, fueled by Wal-Mart’s eagerness to have its suppliers 
close at hand.

In 2005, Wal-Mart expects to open a 203,000-squart-foot superstore in Rogers.

• SITES Lot 1:  2.2 acres   |   Lot 2:  1.44 acres   |   Lot 3: 1.44 acres   |   Lot 4: 1.46 acres

* NOTE:  Lots 2 & 3 may be combined for 2.88 acres.

• ZONING Retail with the City of Rogers.  This zoning accomodates: drive-thru windows, restaurants, banks, general 
retail, hotels, etcetera. 

Surrounding retail establishments include: Kohl’s, Barnes & Nobel, Copeland’s, Chili’s Grill & Bar, Famous 
Dave’s Bar-B-Que, Lowe’s, and Johnny Carino’s.

• TRAFFIC COUNTS Interstate 540  |  North - South

                   55,000

Business 71/W Walnut @ Interstate 540  | East - West 

                         26,000

• TRADE AREA The City of Rogers has a trade area of over 390,000 within a 30-mile radius.

• CONTACT INFORMATION Steve Vogel  417.434.1900   or   Ross Vogel  816.686.6600

INFORMATION FURNISHED IS FROM SOURCES DEEMED RELIABLE BUT IS NOT GUARANTEED BY US AND IS SUBJECT TO CHANGE IN PRICE , CORRECTIONS, ERRORS, AND OMISSIONS

Contact:
Steve Vogel • 417.434.1900
Ross Vogel • 816.686.6600



COMMERCIAL PROPERTY I-540 & WALNUT STREET

RETAIL / RESTAURANT / HOTEL
LOCATION OPPORTUNITY     ROGERS, ARKANSAS

Contact:
Steve Vogel • 417.434.1900
Ross Vogel • 816.686.6600

Lots 1, 2, and 3 = 5.08 acres



Wal-Mart Stores, Inc. - Home Office

I-540 & 102 EAST SITE

I-540 & WALNUT SITE

I-540 & 102 WEST SITE



  Milken Institute Best Performing Cities June 2003

 

Best Performing Cities: Largest 200 City List 

Our top 20 best performing cities among the largest 200 metropolitan areas reflect an assorted 

group of communities. A common key attribute among this year's list was diversity of economic 

base. Communities with a university presence, sizeable government employment, an array of 

service-based industries and population driven growth fared very well. Additionally, those with 

clusters of biotech/bioscience activities performed admirably. Most of the metros on the list are 

fairly steady, stable performers over the long term. 

 
 

Top 20 Best Performing Cities 
Composite index 

2003 
Rank 

Rank, 
Year Ago Metro Index 

1 23 Fayetteville-Springdale-Rogers, AR 100.00 
2 3 Las Vegas, NV-AZ 120.00 
3 37 Fort Myers-Cape Coral, FL 123.08 
4 12 West Palm Beach-Boca Raton, FL 138.77 
5 1 San Diego, CA 149.23 
6 7 San Luis Obispo-Atascadero, CA 151.08 
7 16 Laredo, TX 180.31 
8 9 Brownsville-Harlingen-San Benito, TX 183.38 
9 5 McAllen-Edinburg-Mission, TX 186.46 
10 50 Monmouth-Ocean, NJ 186.46 
11 48 Anchorage, AK 194.15 
12 20 Raleigh-Durham-Chapel Hill, NC 197.23 
13 41 Chico-Paradise, CA 206.46 
14 4 Ventura, CA 207.38 
15 18 Sacramento, CA 210.46 
16 33 Houma, LA 215.08 
17 15 Vallejo-Fairfield-Napa, CA 219.08 
18 36 San Antonio, TX 223.08 
19 28 Washington, DC-MD-VA-WV 226.15 
20 11 Riverside-San Bernardino, CA 228.92 

Source: Milken Institute 

California has been in the national spotlight in recent months for its ongoing difficulties in Silicon 

Valley and throughout the Bay Area following the bursting of the tech bubble, as well as for its $35 

billion budget deficit, still, the state had seven metros in the top 20. This was down from nine last 

year, but a noteworthy performance. The state of Texas placed four metros in the top 20 and Florida 

has two. The South had four other metros and the West had two additional ones. There are no metros 

from the Midwest and only one from the Northeast, indicative of the extent of the downturn in 

manufacturing activity over the past couple of years and long-term competitiveness problems. 
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BUSINESS/FINANCIAL DESK 

COMMERCIAL REAL ESTATE; Growth Spurt Accelerates In 
Wal-Mart's Backyard 
 
By TERRY PRISTIN (NYT) 1383 words 
 
BENTONVILLE, Ark. - Rising steps away from Wal-Mart's warehouse-style world headquarters is 
Bentonville Plaza, a nine-story brick-and-concrete building that will offer an amenity that has not been seen 
before in this mostly rural but fast-growing corner of northwest Arkansas: a concierge. 

The mention of a concierge in the leasing brochure for the 256,000-square foot building has proved a little ticklish 
for the people seeking tenants among companies that sell goods to Wal-Mart, whose own offices are famously 
spartan. 
 
The leasing agent for Bentonville Plaza, Tommy L. Van Zandt, hastened to explain that the concierge would not be 
"someone to get you dinner reservations" but rather someone to coordinate shipments and deliveries. "The need in 
this area is not for opulence," said Mr. Van Zandt, a managing director of Irwin & Saviers, a real estate services 
company based in Little Rock. "The need is for usability" 
 
But upscale trappings are perhaps inevitable in a region experiencing a construction boom. Bentonville Plaza, 
where annual asking rents have set a record -- as much as $27 a square foot without utilities -- will also have a 
gym for its tenants. Pinnacle Point, an office park in neighboring Rogers, has a popular market that carries sushi, 
paella and artisan bread. 
 
Since 1990, the population in this metropolitan area, which extends from Rogers south to Fayetteville, has 
mushroomed from about 211,000 people to more than 330,000, much of it fueled by Wal-Mart's eagerness to 
have its suppliers close at hand. Although grazing cows and poultry houses remain a common sight along the 
two-lane roads and also Interstate 540, the major north-south artery, the rural landscape is now punctuated by 
office buildings. 
 
With a median annual family income of about $44,000 and fewer than 3,000 families earning over $150,000 a year, 
this is far from a wealthy region. But Rogers now boasts two gated communities with golf courses and some 
million-dollar homes. The Milken Institute, a nonprofit research organization, recently named Fayetteville the 
nation's top-performing metropolitan area based on job, wage and technology growth. 
 
Jeff Collins, the director of the University of Arkansas Center for Business and Economic Research, projects 
that the region's population will double by 2025. In addition to Wal-Mart, several other major corporations are 
based in the area, including Tyson Foods, the world's largest meat producer, and J.B. Hunt Transport Services, 
the giant trucking company. 
 
Procter & Gamble, Wal-Mart's largest supplier, has had offices in Fayetteville, where the University of 
Arkansas is situated, since the 1980's. But much of the recent growth has been about 30 miles to the north, 
especially in Bentonville and Rogers, where the streets are lined with hundreds of low-slung buildings, many 
of them developed by home builders in the mid-1990's, with brand-name tenants like Hallmark, Hershey and 
Coors. Typically, these corporate offices are equipped with retail displays so that Wal-Mart buyers can see 
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how new products will look on store shelves. 

Of the area's 2.1 million square feet of higher-grade office space, 365,000 has been completed since the 
beginning of last year, according to David Erstine, a market researcher for Reed & Associates, an appraisal 
company. The new space actually represents a higher proportion of the Class A space, the most modem and 
best-equipped offices, Mr. Erstine said, because his company plans to downgrade many of the older buildings. 
 
Aside from Bentonville Plaza, a joint venture between Pitcairn Properties of Philadelphia and FBE Ltd. of 
New York, which is expected to be completed in July, most of the new office space lies along 1-540 in Rogers. It 
includes Pinnacle Point, two five-story buildings with a total of 50,000 square feet each and 50,000 square feet of 
retail; Barrington Center, two four-story buildings with 65,000 square feet each, developed by a local company, 
Cooper Realty Investments; and the six-story J. B. Hunt Parkway Towers, with 100,000 square feet. 
 
Pinnacle Point and Parkway Towers are owned by the Pinnacle Group, a partnership led by Mr. Hunt, the 
trucking company's 77-year-old founder, who has an 8,000-square-foot apartment in the building. 
 
As many hotels across the country struggle with vacancies, a 245-room Embassy Suites Hotel that opened near 
the Parkway Towers in May was fully occupied one night in the middle of this month. The hotel's developer, 
John Q. Hammons of Springfield, Mo., has announced plans for a 100,000-square-foot convention center and a 
250-room Marriott hotel. 
 
Opened just three years ago with only a 12-screen movie theater, the Scottsdale Center in Rogers now has 
two dozen restaurants and stores, including big-box retailers like Barnes & Noble, Kohls and Lowes. 
 
And much more development is planned. In 2005, Wal-Mart expects to open a 203,000- square-foot 
superstore in Rogers, its third in Benton County. The store will be part of Pleasant Crossing, a mixed-use 
project that a local developer, Charles Reaves, expects to build eventually on 343 acres of land east of 1-540. 
 
Mr. Hunt's Pinnacle Group, which also manages the offices and retail space at Pinnacle Point, recently 
unveiled plans to build two additional 16-story office and condominium towers with 325,000 square feet each 
near Parkway Towers and a 500,000-square-foot outdoor shopping center that would be similar to those in 
affluent suburbs. 
 
One of Mr. Hunt's partners, Bill W. Schwyhart said that many retailers still thought of the area as a 
Southern backwater. "Arkansas is not on anybody's radar screen," he said. "We have to show them that this is 
where they need to be." 
 
One selling point, according to John J. Schupp, a senior vice president of the real estate services 
company Jones Lang LaSalle, which has been advising the Pinnacle Group, is that Arkansas is 
underserved in retailing, with only 11 square feet per capita, compared with a national average of 21. 
Northwest Mall in Fayetteville is the area's only regional shopping center. 
 
Local real estate specialists agreed that additional retailing space would be welcome. At the same time, some 
say that the office market may already be overbuilt. Dewitt H. Smith, the president of Cooper Realty Investments, 
said that two years after his 130,000-square-foot Barrington Center project opened, about 25,000 square feet 
remained vacant. "We've been aggressively pursuing deals, but the market is just soft," he said. "The scale of 
overbuilding in relation to the size of our market seems to me to be excessive." 
 










